




An unemotional object carries so 
much emotional value.



Every keyring 
has a story



It’s not the product, it’s the 
stories connected to it



BRAND IDENTITY



Why 

Organise 
people’s lives.



By giving you the freedom to 
group your keys easily & 

effortlessly.

How

What

With quality materials, and simplistic 
design that last a lifetime.



SIMPLICITY QUALITYORGANIZE

Core values



Brand 
personality

#1. Genuine

#2. Confident 

#3. Nerdy 







Primary colors

Secondary colors





MARKETING
STRATEGY



Utilitarian Design Social - tribe





Outdoorsy Gear 
Lover

#Friendly

#Funny

#Youthful



The Designer

#Formal

#Realistic

#Mature



Engaging our audience









patrick.doran@hpyerisland.se

simon.liljedahl@hyperisland.se

christian.rodriguez@hyperisland.se

luciana.terceiro@hyperisland.se

olivia.ullberg@hyperisland.se

zia.gao@hyperisland.se

einar.carlsson@hyperisland.se

per.axelsson@hyperisland.se

Business Developer Program - Hyper Island 2018

THANK YOU


